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	Unit
	Three
	Topic
	Consumerism
	Author(s) J. Girlow & A. Strathdee

	Rough time scale
	Because we want students to be able to…
	… and because the National Curriculum / relevant specification says 
	we are going to devise a lesson / lessons to answer these questions:
	We will give the lesson/s the code
	This is, broadly, what we will aim to do in the lessons, the resources we will need, the homework that may be set and the results we are looking for
	We will provide for students with different abilities / learning styles by

	
	Outcomes
	Guidance
	Enquiry Questions
	Code
	Learning and Teaching Ideas
	Variety

	2 hours
	Understand what it means to be a consumer and be aware that consumption has different spatial and environmental consequences depending on which alternative choice is made.


	Students to identify themselves as consumers and the resulting consequences.
	What do I buy and why?

Why do other people buy similar/different things?

What are some of the spatial consequences of these decisions?

What are my rights/responsibilities as a consumer.


	C1
	Teacher has prepared A3 world maps with students’ photo in centre – previous to this, students given survey grid for 25 product they own – from as many different countries as possible.

Students use atlas to complete flow lines connecting them to these countries.

Introduce concept of student as consumer, world as provider – they have choices to make – their choices have consequences.

Game – Product/consequence – who am I – Product or consequence?  Cards placed on students’ backs on entry to lesson (or at suitable moment). Rules explained – find out who/what you are by asking questions – (not who/what am I?) – students to find partner so then in pairs – product and consequence.

Students sit in new pairings and class note in table the products/consequences. 


	VAKIP

Mixed



	1 hour
	Awareness of Coca-Cola as a global product and how it is represented.


	How products are represented.

Factors influencing consumer choice.
	How are the products represented?

Who are the consumers?

Who is the product aimed at?
	C2
	Blind tasting of supermarket brands vs. Coca-Cola.

Class discussion on ‘What influences your choice of cola-flavoured soft drink?’

Coca-Cola – as a global product. Class discussion based on visual stimuli.

Resources:   Various brands of coke.

                     Adverts, 

                     Photographs,

                     Labels from Coca-Cola bottles.

	VAKI

Mixed ability

	1-2 hours
	Interpretation of cartographic representations of distribution spatially and over time.


	Critically interpret maps and cartographic representations of Coca-Cola’s distributions spatially and over time.

Explain how physical and human geography has influenced these patterns.
	Is Coca-Cola inaccessible to certain people/places?  If so, why?


	C3
	Use of key facts to produce Coca-Cola timeline.

Resources:    Key facts resource sheet.

                    Map of global distribution of

                    Coca-Cola over time

Describe and explain the physical and human factors influencing the pattern of global distribution.


	VAKP

Mixed


	1 hour
	K & U of product web and producers and consumers) for Coca-Cola.


	Overview of the production, marketing and distribution of Coca-Cola. 
	What is a product web?

What are the Inputs/Outputs to the Coca-Cola ‘system’?
	C4
	Card sorting exercise to produce system diagram to show product flow for a can/bottle of Coca-Cola. 

Resources:  Statement cards on

                   inputs/outputs/sources


	VAKI

Mixed

	3-4 hours
	K & U of production, marketing and distribution of Coca-Cola as a global product. 


	COURSEWORK
	Consolidation of previous enquiry questions and concepts.
	C5
	Research and produce a magazine insert on Coca-Cola for a geographical magazine special edition on global products.   

COURSEWORK PORTFOLIO

Resources:   Study guide

                     Resource sheets (Coca-Cola

                     student Pack)

                    Field study visit to

                    distribution centre (optional)


	VAKP

Mixed

	1 hour
	Describe and explain how a particular service is represented and how access to it is uneven.


	To recognise that there are many factors influencing the LRT industry.
	What images do the decision takers want to project?


	C6
	Students use holiday brochures and video clips of holiday programmes (Focus on Mediterranean resorts eg Cyprus) and a contrasting resort eg Kenyan Safari) to discuss why people going to these places. Link to changing trends in LRT. 

Who is the holiday industry targeting?  

Role play - Students act out a range of scenarios utilising K & U gained.


	VAKI

	1 hour
	Recognise that the holiday industry has environmental, spatial and social impacts.


	
	What variation is there in the spatial, social and environmental impact of holidays?


	C7
	What are the impacts? (to various groups)

Brainstorm using existing Knowledge and various textbooks for ideas.  Card sorting into social, environmental and spatial impacts.  Carry out task for each destination. 

Write an interview script for a local TV reporter investigating the impacts of holidays. (Option to video for coursework)


	VAKIP

Mixed



	2-3 hours
	Make reasoned judgements about alternative pieces of geographical information.
	
	How might different people in different places view holidays?


	C8
	Decision Making Exercise on Ecotourism.

Students provided with information about a resort wanting to expand into Ecotourism. 3 proposals supplied – evaluate proposals – select one and justify choice.
	VAP

Mixed

	1 hour
	To be able to describe and explain global interconnections relating to airport shopping malls.

To explain how power relationships have differential spatial outcomes.
	Compare two contrasting landscapes of consumption from areas of difference.


	What is a consumer landscape?

Who is included and who is excluded in this space?

Who makes the decisions? 

What are their rights/responsibilities?

Who do these affect?


	C9
	Comparison of two or more contrasting airports(Gatwick and Aqaba?)  in terms of facilities/shopping malls.

What factors influence the differences? (LEDC/MEDC HDI ranking)

Resources:  Photographs of 

                   Shopping malls at two or more

                   contrasting airports.

                  HDI ranking data


	VAI

Mixed

	2-3 hours
	To develop an understanding of how an improvement in global interconnections impacts on the local economy.
	To examine landscape of consumption in an LEDC in greater depth.
	How improvement of global interconnections may improve the local economy?
	C10
	In teams of four, prepare and present a proposal for the redevelopment of the facilities and services at Aqaba airport, and how the groups’ proposal will benefit the local area. 

Peer assessment of presentations.
	VAKIP

Mixed

	1 hour
	Recognise that different groups of people have different views of consumption and that these have different environmental and social consequences. 


	Ethics of consumption


	Who gains/loses and where are they located?

What alternative consumer scenarios are there?

What are my rights and responsibilities as a consumer?


	C11
	Introduction to Fairly Traded products – Students and staff drink tea/coffee and munch chocolate.

(Warning – be aware of allergies)

Resources:   Tea, Coffee, Chocolate etc

                     Leaflets on fair trade

Class discussion on what is fair trade.

Provide examples of unfair trade – Chocolate game (Oxfam - or similar trade game).

Resources as per instructions on game


	VAKI

Mixed

	2 hours
	Present different interpretations of the rights and responsibilities of consumerism.

Explain and justify candidates own consumer choices.
	Investigate different groups value sets.

Explore the power of consumers and their rights and responsibilities.


	Why do different groups prefer different futures?

Do I really have a choice and what impact will my choices have?
	C12
	In groups students investigate different fair trade companies/organisations (eg Cafe Direct, Body Shop, Traidcraft (footballs)  etc)

How has fair trade made a difference?

How can I, as an individual, make a difference?
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