Pilot GCSE - Option 4: Travel and Tourism Destinations

Context

This unit provides candidates with an opportunity to explore the relationship between travel, tourism and geography. It focuses on the interconnectivity between places, not only in the movement of people but how places are promoted and perceived by others. The impacts of tourist development are explored using two contrasting locations in order to demonstrate diversity in the type of tourism that takes place, the effects of tourism and the motivations and experiences of tourists. 

Travel and Tourism Destinations is described as being ‘predominantly vocational’ in its approach, as it relates to the travel and tourism industries. It is not truly ‘vocational’ in terms of training an individual for a specific role in the industry but provides a general appreciation of the geographical issues associated with travel and tourism. However,candidates are expected to investigate a range of jobs within the travel and tourism industry in terms of identifying the skills that are required and potential routes for personal development.

Content

The unit is divided into four sections: 

· Travellers and tourists, identifying the diversity in demand for tourism.

· Investigating destinations, a comparison between two contrasting tourist destinations assessing the impacts of tourism.

· Investigating the providers, assessing the supply of a range of tourism products through the study of one main travel company.

· A personal response to travel/tourism, personal reflection on travel and tourism as a career and through reflective travel writing.

Concepts

Travel and tourism destinations reflects the five organising concepts that underlie the GCSE as a whole:

· Uneven development. Areas that become tourist destinations usually develop at the expense of those that do not. Even when a destination becomes established there is often uneven development across the globe that mirrors the uneven development between nations.

· Interdependence. Travel and tourism rely on the flows of tourism and capital between tourist-producing areas and tourist-receiving areas. International tourism cannot survive without cooperation between countries, industries, tourists and local populations. 

· Futures. Tourism resorts will experience a diverse range of prospects as they pass through the Resort Life Cycle Model. The future of travel and tourism is not just the responsibility of the industry, but governments, consumers and local populations.

· Sustainability. Environmental, cultural and economic sustainability are important in preserving a sustainable future for tourist destinations.

· Globalisation. The impact of global media, global travel and tourism brands influence the development of tourism places and the decisions made by consumers.

Assessment objectives

The unit involves aspects of all three of the Assessment Objectives, i.e. AO1, AO2 and AO3. A knowledge and understanding of ‘travel and tourism destinations studied and of the way in which the industry operates’ is part of AO1. Developing interpretations ‘of tourist activity and of ways in which these impact on tourist places’ is part of AO2, but also has some overlap with A01. The ability to select and use skills by demonstrating ‘abilities to use maps, charts, images and statistical data effectively and to write clear and well-argued reports and analyses’ are part of AO3. The ability ‘to decide on their own views and judgements about tourism and its consequences’ are split between AO2 and AO3. Although the unit is ‘predominantly vocational’ there is a slight emphasis on AO1 and AO2. Primary data could be collected as part of this unit so that candidates can have opportunities to achieve the objectives described in AO3. 

Opportunities for linking themes

This unit provides opportunities to identify and develop links with other units in this award. It encourages the use of fieldwork and residential study visits to allow candidates to study a particular location across several core themes and optional units:

· Theme 2: An extreme environment. Extreme environments such as mountainous regions, hot deserts and Polar regions attract particular niche tourist markets and are represented through brochures and other travel-related media. Humans have used and responded to these environments adapting them to meet the diverse needs of those that visit these areas.

· Theme 3: People as consumers. Package holidays and travel rely upon consumption patterns, production, distribution services and marketing to promote a range of tourist destinations. People make reasoned judgements about alternative pieces of geographical information, e.g. a tourist brochure compared with alternative travel writing.

· Option 1: Coastal management. Change in coastal environments/landscapes can be brought about by the development of tourism in coastal environments.

· Option 2: Geographical information systems. GIS techniques are needed in the planning and management of travel routes.

· Option 3: Geography in the new. News stories related to tourism reflect images and perceptions of people, places and environments. 

· Option 5: Planning where we live. An impact assessment of a major planning proposal or a creative plan for a development could include a tourist facility or attraction.

· Option 6: Urban transport. Management of sustainable travel is an important aspect of tourism, especially in congested urban environments that are frequented by tourists.

· Option 7: Investigating geography through fieldwork. Candidates have an opportunity to be involved in planning, implementing and reporting back on fieldwork projects that can be related to the study of travel and tourism destinations.

Ensuring the unit is ‘predominantly vocational’

The unit reflects the ‘real world’ and as such contains industry examples, materials, documentation, visits and guest speakers that can help connect the classroom with the travel and tourism industry and with destinations. However this unit should also acknowledge the importance of a wide range of stakeholders in the production and promotion of tourism destinations including local authorities, governments, trade associations, societies, charities, local populations and the media. 

This is not a unit that discovers how parts of the industry work, as experienced in other vocational qualifications, but one in which knowledge and understanding is brought about through geographical enquiry. 

Although methods of study are not detailed in the specification, teachers should ensure that the vocational spirit of this unit is reflected through the teaching and learning strategies that are used. 

Choosing a vocational unit

Teachers will make decisions about which units are likely to be the most appropriate for their candidates. Travel and Tourism Destinations is expected to be a popular choice as candidates can reflect on their own experiences of travelling and of being a tourist. This unit requires a broad awareness of impacts and opportunities that travel and tourism can bring. Choosing a unit whose content and mark weightings play to the candidates’ strengths is likely to give them the best opportunities to optimise their achievement at GCSE. 

Planning the content

The unit content is outlined in the specification in a grid with these headings:

· Candidates should be able to

· Content/contexts for study 

· Enquiry questions.

The topic headings in the Content/contexts for study section provide one approach to planning a structure for a series of lessons. The headings are:

· Travellers and tourists

· Investigating destinations

· Investigating the providers

· A personal response to travel/tourism.

There are alternative ways in which the unit can be planned as these four headings interrelate, for example, ‘Investigating destinations’ could provide a central focus. When planning the unit it is important to reflect the way in which the assessment objectives relate to the how marks are allocated.

Download the planning grid for this Travel and Tourism Destinations unit from the Pilot GCSE pages.

Resources

There are many resources available to support the teaching of this unit. Relevant examples and case studies can be drawn from existing GCSE Geography and GCSE Leisure and Tourism texts. 
A bank of resources will need to be assembled from a wide variety of sources including newspapers, magazines, guidebooks, travel guides, brochures, publicity material, industry reports, maps and atlases and the internet. The resources will need to be kept up to date as tourism trends and destination information change relatively quickly. It is a good idea to ask a travel agent for brochures or other relevant documentation, such as gazetteers that have been replaced, rather then sending candidates into travel agents to deplete stock. Many travel agents have scaled down the number of brochures produced  and offer a vast array of information via the internet. 

Although the internet is a useful source of information candidates will need to look beyond websites promoting particular destinations to more impartial opinions as offered by travel guides. Candidates should be aware of the origin of websites to check for bias, i.e. whether it exists, the extent to which it exists, why it exists and identify the techniques used to present partial ‘truths’ about an area. This is part of the wider theme of questioning sources within geography, especially when using websites.

Assessing the unit

The Travel and Tourism Destinations unit is internally assessed and externally moderated and represents 25% of the Pilot GCSE. There are two assessment tasks that need to be completed. The first is an illustrated report comparing two travel and tourism destinations, one from a more economically developed country and the other from a less economically developed country. The assessment offers the opportunity to investigate the importance and impact of travel and tourism through a focused issue such as sustainability. The future development of these destinations also needs to be considered and can be supported with evidence from tourism trends and industry news. The other assessment task is a piece of travel writing based on the candidates’ own experiences. Travel writing can include any form of writing about travel from a brochure, a magazine article to a report for an industry body.

Conclusion

This unit has the potential to reclaim the teaching of travel and tourism from a purely vocational approach to one that is more analytical, reflective and geographical. It builds upon candidates’ personal experiences of other places and cultures to examine both the positive and negative impacts of travel and tourism and encourages an awareness of future prospects. Current issues in geopolitics, health and technology that directly influence travel and tourism can be included to produce a geography that is both contemporary and relevant to the everyday lives of those that study this unit.

Alan Marvell (Bath Spa University College)
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