Pilot GCSE: People As Consumers – The Impact Of Our Decisions

Scheme of Work for Year 10


	Candidates should be able to:
	Content/Contexts for Study
	Suggested Learning Activities
	Enquiry Questions
	Available Resources

	· Describe the spatial impact of a particular product and its associated marketing patterns e.g. sources of raw materials, location of manufacturing, location of markets;

· Explain how physical and human geography has influenced these patterns;

· Critically interpret maps, GIS and other varied cartographic representations of a particular product’s distributions in both space and time;
	The production, marketing, distribution, etc., in both time and space, of a familiar product, e.g. a particular branded clothing item or food product (a product web showing who the consumers and producers are, the location of raw materials etc.) and the spatial, environmental and social consequences of consumption of this product.
	Consider ‘Walter’s jeans’ example. Transform this example into a flow chart or web to introduce concept of product web to show all people and places involved in getting Walter’s jeans to him.

Complete product web question from specimen exam materials

‘My Global Wardrobe’ activity.

Food cupboard sweep to identify and map areas of interdependence and companies.

Define ‘globalisation’. Use resources to develop balanced view of globalisation.

Try to identify arguments/points of view for and against a positive view of globalisation. Could present pupils with key arguments and ask them to present counterarguments. If globalisation is too difficult at this point then they could focus on a TNC such as Nike.

Use resources and websearch to draw product web of selected good e.g. Nike trainers or clothes.

Investigate contrasting views on Nike and the consequences of its production, such as factory conditions by visiting websites and creating a summary document of contrasting information.

Redesign a Nike advert to express personal view of the company.

Play ‘Trading Trainers’ game? (time?)


	What is a product web? 

 How are products represented?  

Where are the producers?

Where are the consumers?

Who is the product aimed at?

Is the product inaccessible to certain people/places?  Why?


	Geog 3 textbook p 62-65, Walter’s jeans and Nike examples., and p 68-75 for Globalisation ideas

Product web example in specimen exam materials.

Geog 3 textbook Nike example.

‘My Global Wardrobe’ activity sheet.

‘Globalisation’ Issues booklet and extracts.

Globalisation/debt cartoon

www.globalexchange.org for views on Nike factory conditions, a protest site, and Nike’s own website, www.nikebiz.com go to look up Workers and factories
Nike ‘commodity circuitry’ diagram as prompt especially for the most able.

Geofile 464 Jan 2004 Globalisation case studies



	· Describe the spatial impact of a named service;

· Make reasoned judgements about alternative pieces of geographical information, e.g. a tourist brochure compared with alternative travel writing (Rough Guide/Lonely Planet etc):

· Describe and explain how a particular service is represented and how access to it is uneven;
	The marketing, distribution and sales in both time and space of a familiar service and the spatial, environmental and social consequences of a particular service, e.g. holidays (or housing, film industry, call centres).

Annotate an advert for a holiday in a given destination such as Bolivia or Guatemala to show how tourism is represented and how access to it is uneven.
	Watch video extracts to gain balanced view of globalisation.

Analysis of tourism cartoon.

For a given holiday map the impacts

‘Mind Movie’ or ‘Storytelling’ activity using contrasting text extracts.

Highlight/annotate/select quotes from texts to show contrasts between them.

Bolivia? Morris extract, La Paz photos, Lonely Planet extracts and tourist brochure. OR Guatemala? Theroux extract, Lonely Planet and brochure extracts.
	What images do the decision makers want to project?

What variation is there in the spatial and social impact of this service?  How might different people in different places view this service?
	‘Trading Trainers’ game booklet and resources.

‘Globalisation is Good’ video (see PC).

John Pilger video (see PC), or any appropriate videos.

Tourism cartoon.

Selection of tourist brochures, teacher or pupils to collect.

Literature extracts Theroux, Morris.

Lonely Planet guides and websites. Or other extracts/places of teacher’s choice.

	· Describe and explain global inter-connections in contrasting locations, e.g. airports or shopping centres/ areas in both a LEDC and a MEDC:

· Explain how power relationships have different spatial outcomes;
	Two contrasting landscapes of consumption (the consumer landscapes could include for example shopping centres, financial centres, airports) from areas of difference (e.g. nations at different rankings from the Human Resources Index).
	Photo analysis (possibly using the N, E, S and W structure of the development compass rose), and annotation of images of Birmingham Bullring, and shopping mall and local marketplace in  LEDC, to identify why these are consumer landscapes and how they are represented and linked.


	What is a consumer landscape?  What are the rights/responsibilities of the decision makers?  How are these represented?  Who is included and who is excluded in this space?

What alternative consumer scenarios are there?  Why do different groups prefer different futures?  Who gains and where are they located?

Who loses and where are they located?
	See p7 of Geog 3 text or Development Compass Rose pack.

Bullring resources from ‘My Place’ unit..

Google image search for images of contrasting LEDC consumer landscapes (and see PC and RGC for own travel photos) or see Fala Favela and Development Compass Rose and other photopacks in department.

Human Resources Index

	· Understand that different groups of people have different views of consumption and that these have different environmental and social consequents;

· Communicate different interpretations of the rights and responsibilities of consumers:

· Explain and justify their own consumer choices
	Ethics of consumption – examining the consequences of consumers’ decisions by analysing the product web.  Different groups’ value sets.  The power of consumers and their rights and responsibilities, e.g. Fair Trade, revival of local markets and products.
	Listen to/read ‘Little Red Hen’ story to identify key message.

‘Slicing the Banana’ activity.

FOCUS ON FAIR TRADE

Watch ‘Bananas Unpeeled’ video to identify global interconnections and introduce concept of fair trade.

Collection and wall collage of Fair Trade goods packaging.

‘Going Bananas’ worksheet.

Write a code of conduct for the ethical consumer.

Create poster and slogan to spread word about Fair Trade.

Conduct a class debate on the motion ‘Poverty among the growers of cash crops and factory workers in LEDCs is none of our business’

Review understanding of consumption, interdependence, uneven development, globalisation and sustainable development. Pupils to write own definitions of each term.

Written exercise to explain and justify pupils’ own consumer choices.

Possibly design own cartoons to show understanding of these concepts.

Play a trade game if not done so already?
	What are my rights/responsibilities as a consumer?  How might they promote a sustainable future?
	‘Little Red Hen’ story

‘Slicing the Banana’ activity sheet.

Geo Factsheet number 158 Free Trade of Fair Trade – why is this issue important?

‘Going Bananas’ worksheet.

‘Trade Rules’ game booklet and resources.
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